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Motivation and Aim:  
The success of digital platforms, such as Airbnb, Amazon, and Booking, particularly depend 
on two crucial issues. First, digital platforms significantly facilitate transactions. Thereby, 
reviews and ratings simplify costumer’s decision making process. Second, the platforms’ 
recommender systems aim to lead consumers towards the transactions in which users may 
have an interest in. 
The aim of this thesis is to depict the model of Belleflamme and Peitz (2018) which examines 
how review, rating, and recommender system generate network effects on platforms. 
Furthermore, the thesis should analyse how these systems influence the behaviour of firms, 
platforms as well as consumers, including strategic interactions, behavioural biases and 
welfare effects. 
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