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Motivation and Aim:

Frequently, platforms induce content providers to share some of their data by offering them
benefits on the platform or through access to some additional services (e.g., a social login or
fulfilment service). An example is of Google’s accelerated mobile pages (AMP) project whose
main purpose is to speed up mobile websites by hosting the content directly on Google’s
services. However, this also has the (likely intended) effect that Google is able to attain the
usage statistics of unaffiliated websites that are accessed via AMP. In return, AMP-enabled
websites are placed more prominently in the mobile search results, e.g. by showing in the so-
called carousel results or simply be being listed higher in the mobile search results page
(because they load faster). Thus, AMP is a means to implement data for prominence (Jun et
al., 2019).

The aim of this thesis is to examine the empirical evidence of P2B data sharing. Thereby, the
following research questions should be considered: Which empirical evidence of P2B data
sharing exists? What kind of data will be shared? What benefits does the firm receive for
sharing data with the platform? How much data gather these firms from their consumers? How
can projects such as the ICSI Haystack Project shed light into the data streams between
consumers, apps and the platform? What are other possibilities to monitor the data streams of

apps and what are the empirical findings?
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