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Motivation:  
The market for internet search is highly concentrated. Google’s global market share in October 
2020 for example, amounted to 88%. This economic success has prompted significant 
concerns regarding market power and monopolization. However, it is often said that user can 
easily switch between different search engine providers, spurring the debate on contestability 
of search engine markets. 
 
Goal: 
The goal of this thesis is to discuss the contestability of search engine markets. Specifically, 
the student should examine and discuss the role of data collection and analysis, data-related 
network effects and the implications for service quality in this context. Furthermore, recent 
policy propositions such as mandated data-sharing should be discussed in terms of potential 
effects on competition, innovation, and consumer welfare. Moreover, the student should 
examine barriers regarding the implementation of such proposed remedies. 
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