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Motivation:

Online platforms such as Instagram, TikTok and X have become central to modern
communication and information exchange. However, with increasing popularity and number of
users they have started to face significant challenges in managing misinformation and harmful
content. These issues not only erode trust in those platforms but also have broader societal
implications, such as influencing public health outcomes, for example in the case of
vaccinations, and undermining democratic processes, for example during elections. Regulatory
measures such as Germany’s NetzDG and the EU’s Digital Services Act reflect the growing
public scrutiny of platforms' content moderation practices.

However, striking a balance between mitigating harmful content and respecting free speech is
a persistent challenge. Misinformation is often hard to classify, while harmful language may be
perceived differently based on context and cultural norms. Traditional approaches, such as
outright deletion or unrestricted access to content, are fraught with ethical and practical
dilemmas, potentially stifling legitimate discourse or failing to address harmful content
effectively.

As an alternative, behavioral interventions such as nudges have emerged as promising tools.
Nudges subtly alter the choice architecture, allowing users to make more informed or less
harmful decisions without infringing on their autonomy. For example, flagging content
suspected of misinformation or displaying warning prompts before posting potentially toxic
comments can encourage users to engage more thoughtfully with content on a platform.
However, the efficacy and potential unintended consequences of such approaches are still
subject to active academic research.

Goal:

The goal of this thesis is to provide a comprehensive review of the academic literature on using
nudges as behavioral interventions to address misinformation and hate speech on online
platforms. It should analyze how effective nudges are in reducing the spread of misinformation
and harmful language, identify challenges in their implementation, and discuss potential ethical
concerns regarding manipulation and freedom of expression. Furthermore, the thesis should
derive practical recommendations for platform owners on implementing nudges effectively, as
well as implications for regulators. Finally, the thesis should propose suggestions for future
research to address gaps in understanding the effects of such behavioral interventions.
Students are expected to engage deeply with the literature in information systems as well as
interdisciplinary literature, including research from behavioral economics, psychology, and
communication research.
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